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“We specialize in developing our own integrated
. methods of public relations and digital marketing so that *
we go beyond convention to deliver game-changing
results for businesses ot all sizes and stages.” 3
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w/z/ ) .~ -Designed 6 posts for |
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. : -Curated a list of FAQS {*
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| Designed and scheduled
6 social posts per week for |
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| Actively engaging with |
The | brands and people that|

POSTAGE @ -ttt e e | have a similar audience |
on various social media |
inIatforms.

DeS|gned and scheduled
LA ® | 6 social posts per week for |
Facebook and Instagram {i

_. ;-L Google my Businéss ‘
am - RANKEL @ ettt o | -Designed 8 posts for |

B BUILDING GROUP ) . the month of October ‘
—Curated a I|st of FAQS {&
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Basecamp




W Provided customer
~ Helped maintain service through
‘customer engagement answering online

| on social platforms MR messages and
comments.




/' Analyzing a brand,

understanding the

brand, adapting to
their style of
communication

Exposure to a social
media managing
platform




1. Research clients
2. While working for a specific client helpful to have their webpage up

3. Review past social posts to get a feel of their brand voice
4. When unsure of what to reply, ask.




